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47. Monitoring the tobacco industry: promotion and advertisements 
 Saturday, 05 December 2015, 12:30-13:30 
  

Chair: Fouad ASLAM (Pakistan) 

Track: Tobacco control 

 

PC-1096-05 Tobacco control: a messed up agenda in India due to conflicts of interest 

 
Arch Phull (India) 

PC-1097-05 Assessment and implementation of prohibition of tobacco advertisement, promotion and 
sponsorship at point of sale in Delhi , India 

 
S Arora (India) 

PC-1098-05 Pan masala and mouth freshener surrogates for tobacco product advertisements in India? 

 
A Mangla (India) 

PC-1099-05 The first tobacco advertisement free point of sale state in India: the Kerala experience 

 
P Kumar (India) 

PC-1100-05 Compliance level of Section 6 A of COTPA to protect minors from tobacco in Karnataka, India: a 
cross-sectional study 

 
M P, P Poojary (India) 

PC-1101-05 Countering tobacco industry interference in government policy on bidi tax 

 
S V Itty (India) 

PC-1102-05 How good is compliance with legislative provisions on TAPS, protection of minors and pack 
warnings in Himachal Pradesh, India? 

 
R Sharma, R Thakur, R Badrel, R J Singh (India) 

PC-1103-05 Point-of-sale tobacco promotion and risk of smoking amongst youth: a meta-analysis 

 
L Robertson, C Cameron (New Zealand) 

PC-1104-05 Monitoring the tobacco industry's compliance with the Russian Federal Tobacco Control law in 
Krasnoyarsky krai 

 
I Berezhnova, E Terskih, E Zeynalova, D Trufanov (Russian Federation) 

 


